Here's ammunition to
fire at owners of
Buicks, Cadillacs,
Oldsmobiles, Chrys-
lers, etc.
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The new Hudson is now carrying
the “new look”—and in other
ways, too, it has definitely stepped
out front.

Hudson is the second of the old-
line companies to break away from
the prewar appearance. Results
are startlingly good. Their new
model is without doubt the most
luxurious car ever offered in what
is known as the medium-priced
bracket, and it is tops in value.

OQOutside, the new Hudson is low
and sleek, but the pay-off comes
when you get inside. Never before
in a medium-priced American car
has there been so much interior
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performance, says Tom McCahill, MI's AUTO EXPERT.

luxury and room. The seats are
several inches wider than the car’s
over-all five-foot height. The in-
terior appointments and uphol-
steryare genuinely glamorous with-
out being gaudy—and to effect that
is a neat trick. The only fault I
could find, once inside, was the
same one I found with the 46 job,
and that is the height of the wind-
shield. The windshield is still fur-
ther forward from the driver’s eyes
than in most cars and this makes it
seem very narrow from top to bot-
tom. I feel that if it were just a
bit closer to the driver, or an
inch or two higher, the car would
be both safer and more pleasant to

Reprinted from March,
1948, issue Mechanix
Illustrated with mar-
ginal comments by
Hudson Factory Sales
Department.

Front seats are 64
inches wide, rear seats
63 inches. Head room
in front—39' inches.
in rear—36% inches,
More head room and
roomier seats than in
any other mass-pro-
duced car built today






