





*"BUY A FORD BECAUISE IT 15 A BEYTER CAR,
NOIT BECAUSE T IS CHEAPER ™ o

% T'S woman's day. Her own is

® coming home to her—her
“ownest own.”" She shares the
responsibilities——and demands
the opportunities and pleasures
of the new order. No longer a
“shut in,” she reaches for an
ever wider sphere of action—that she may be
more the woman.

And in this happy change the automobile
is playing no small part. It has broadened
her horizon—increased her pleasures—given
new vigor to her bodyv—made neighbors of
far away friends—and multiplied tremendously
her range of activity. It is a real weapon in
the changing order.

More than any other—the Ford is 2 woman's
car.

That it is also a man’s car is a truism that
need not concern us here. For this is a woman's
booklct. And il's one purpose is to further
emphasize in the mind of the woman of to-day
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The Woman and the Ford

Thrilling end invigorating is @ spin in the Ford
Torpedo on a crisp winfer’s morning

The Touring Car

Four-cylinder, twenty horse-powcer, five pas-
senger. Price $600, f. o. b. Detroit including
full equipment, No Ford cars sold unequipped.

This is the ideal family car, spacious, comtort-
able, beautiful in design, and possessing all the
Ford qualities of economy, simplicity and re-
liability. Its roominess and comfort are hospi-
tably inviting as a pleasure car for family and
friends. And of course, the ideal touring vehicle.

The Torpedo Runabout

Four-cylinder, twenty horse-power, two pas-
senger. Price $590 f. 0. b. Detroit, including all
equipment.

This Runabout is a dclightful little car for
the woman to use for shopping, visiting, or
rambling, or scnding on errands. It is also
delightfully adequate as a “‘touring car for two,”
and unexeclled for the use of the business
or professional man or woman, in making calls.
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The Woman and the Ford

It is a peculiarly "swagger’ car in appearance,
and has manifold uses.

To the feminine mind, price is always an im-
portant item, and the Ford is not only the best
made car, combining highest quality in material
and workmanship, but 1s the lowest priced four-
cylinder car on the market. A low price
usually suggests inferior quality, and it is neces-
sary therefore that we explain how we are able
to build the best car that meney and brains can
produce, at a price that makes serious competi-
tion impossible.

There are two principal rcasons—one lies in
the imimense financial rescurces and manufac-
turing facilitics of the Ford Motor Company.
Its business represents an investment of $10,000,-
000 financed solely from its profits, requiring no
outside capital whatever. The new Ford plant
covers 60 acres, employs 4,500 men and has a
capacity of 400 cars daily. 35,000 cars were
built and sold in 1911 and the output for 1912
will be 75,000. This encrmous volume of busi-
ness makes it possible to set aside a very small
yet satisfactory profit on each car,

The other reason may be found in Mr, Henry
Ford’s determination to build an automabile for
the people; a car, like the piano, that every

Egpecially atéractive are the low and graceful lines
of the Ford Torpedo Runabout

13















