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e@descape wﬂ‘h a fun, “go anywhere, do anyﬂnng a!umd& The
; Ranger enhancements are sure to take the country’s best- seﬂmgcompacf
}' or the past 10 years to new heights. 5

This Product Preview will help give you a better understandmg of the  primary new
ﬂwmm significant product enhancements for "98. A‘ddmnnaljx. it will hﬂfp_
you beﬂgrmdﬂlmmi how the 98 Ranger should appeal to a diverse tatyefh:ar#er. oy

Ranger Target Customers

Ultimate Weekend Warriors

Ultimate weekend warriors are Ranger customers who like to make their own rules and do
exactly what they want, when they want. Monday through Friday earns them their weekend
fun. From tackling punishing off-road terrain with close friends to loading up mountain
bikes or fishing gear for a camping getaway, these Ranger customers need a vehicle that
lets them go anywhere and do anything. Simply put, they don’t want a vehicle that stands in
the way of their imaginations. They need a vehicle that helps them come up with new and
exciting ways to spend their valuable free time.

Utilitarian Truckers

Utilitarian truckers look to Ranger to fill a variety of needs. Like weekend warriors, these
customers enjoy having fun and really value their weekends. Additionally, these
customers also look to Ranger to help them handle their around-the-house activities —
landscaping projects, remodeling jobs and helping friends move. For many of these
capable and self-reliant customers, Ranger is a second vehicle in the household and
offers them a high level of versatility that their other vehicle simply can’t provide.

Econo Truckers

Econo truckers use Ranger as their primary vehicle. Above all, they need affordable and
dependable transportation and rely on Ranger for both work and fun — whatever daily
challenges they encounter. With Ranger, these customers get more for less — the
versatility and capability to do whatever they want at a price they can afford.

FORD RANGER COMPACT PICKUP SEGMENT

Median Age 41 43
Median Income S 44,000 S 44,000
College Graduate 36% 31%
Single 43% : 36%
Female 21% 17%

Compared to the compact pickup segment as a whole, Ranger buyers are younger and more educated,
with a greater percentage of single and female buyers.
* Source: 1996 New Vehicle Customer Survey.
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Safety andSewmy features dermrpm of mind.

Driver and Right Front Passenger Air Bag Supplemental Restraint System —
standard on all '98 Ranger models to supplement the three-point safety belts. The system
helps protect the driver and right front passenger in certain frontal or near-frontal
collisions. A passenger’s air bag deactivation switch allows safe transportation of rear-
facing infant carriers in the front seat of the vehicle.
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.' on 4x4 ; __hMWash modeis pmducewﬁlh*ft.
at's 14% mmﬂmﬁiﬁnﬂmangms in '97.
New Suspensmns — a new Short- and Long-Arm (SLA) front suspension with coil
springs on 4x2 models and torsion bars on 4x4s is designed to improve ride, handling
and cornering performance.
Power Rack-and-Pinion Steering — a new, precise power rack-and-pinion steering system
is standard on all Ranger models and provides excellent responsiveness and on-center feel.

4x4 Of-Road Package — a new Off-Road Package is optional on Ranger XLT models.
This option replaces the '97 Ranger STX and includes:

* 16-inch, five-spoke polished aluminum wheels
+ P235/70R16SL OWL all-terrain tires
* Fog lamps

+ Painted front and rear bumpers and grille
+ 4x4 Off-Road Decal
+ Off-road shock absorbers
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* Allows total disengagement ﬂf front The following Ranger cﬂmpen'ﬁﬁe advaniages are based on 1997 and

‘any wheels for optimized 4x2 performance,
| - s '__- W.. jice rrltervals required NVH and m?gﬁmenw sk preliminary 1998 competitive data to help you better understand how \3‘%
e :;-.;W m3| driving conditions » Reliable in extremely cold temperatures Ranger will stack up against its key competitors. Q :
B _'Impmued Manual Transmission — internal improvements to the Ranger standard manual v fF“I'a‘reg:“'jg‘]
~transmission provide smoother shifting. . y SuperCab | Regular e By
ity _3 (=)
L SRl BI‘IE-FIEGE Driveshaft — Ranger SuperCab models feature a one-piece driveshaft in contrast i Ghevrlﬂet S 10 d"es" t ﬂffﬁr S 45% Cab e 27 /s Styleside
i to the '97 two-piece design. Coupled with larger universal _ B | + An available 5-speed automatic « Cargo-box stake pockets BEs 0

f"' - joints, this design gives customers quieter, smoother M : | Sl

i start-ups and easier serviceability.
| ;fg't'_-' Enhanced Corrosion Protection — numerous
i corrosion protection improvements to the
oy Ranger chassis, body, powertrain and
electrical systems help enhance the
vehicle's long-term durability.

» Height-adjustable front outboard
- . + Standard rack-and-pinion power safety belts
' steering on all models

» The Pulse Vacuum Hublock front
4 * A standard rear stabilizer bar axle system
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3.0-liter
Engine

23%

&,0-liter
Engine

25%

Dodge Dakota doesn't offer. ..

| * An available 5-speed automatic » An available Flareside pickup box
' transmission

» Instrument panel-operated 4x4
* A 100,000-mile scheduled system controls
tune-up interval

* The Pulse Vacuum Hublock front

tune-up interval

| - Cargo-box stake pockets axle system

"i Transmissions

r 100 e me MANUAL

| , S £ y BN AUTOMATIC
: Toyota Yacoma doesn t offer. ..

b

r » A V-6 engine on Regular Cab * A wheelbase as long or a tread

i 4x2 models width as wide

;_ | * A 100,000-mile scheduled * Two available cargo box lengths

|

» A cargo box as deep
» An available 5-speed automatic
transmission

* The Pulse Vacuum Hublock front
axle system
« A standard rear stabilizer bar

« A standard rear-wheel Anti-lock

! : 2.5-liter Engine 3.0-liter Engi 4.0-li '
| Braklng System (ABS) g iter Engine 0-liter Engine
|
|
|
| T Functions only with FM radio stations that are 2 SuperCab 4x2 Splash models feature the 3.0-liter © Copyright June 1997 by Ford Motor Company. Information contained herein is intended for use by Ford Sales Consultants only and @

RDS-compatible. standard engine. r ‘ cannot be used in advertising without permission from the Office of the General Counsel of Ford Motor Company. Specifications and

3 Preliminary performance data. CovcATION A TIAINIG descriptions contained within are based upon the most current information available at the time of release. %ﬁﬁﬁg'ﬁﬁﬂ
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Conclysion

T‘he new 1998 Ford Ranger is a tough and fun
truck that can take customers just about anywhere
they want to go. Whether they look to Ranger to
work or play hard, customers can count on the
Ranger tradition to answer just about any daily

driving challenge.

From young adults seeking a versatile, affordable
alternative to a car, to buyers who need a truck to
keep up with their active lifestyles, the ‘98 Ranger
is poised to strengthen its lead over the rest of the
players in the Compact Pickup Segment. The long
list of new features and significant product
enhancements are sure to make Ford Ranger the

clear winner in 1998.

Frontline Preview
AT s imssisssiibhasisniins June/July '97
RO Frontline Launch and
Driving Impressions
AICIB R i i nins August/September '97
i | Product & Marketing
o Guide September '97
Product Video................... September '97
1998 Source Book/
Electronic Source
Book September/October 97
D™ | FORDSTAR Hot Sheet
Broadcasts ........cccccevceeunn. August '97
4™ | FORDSTAR Launch
Broadcasts ..........cooceueeee. September/November '97

1998 Ranger Key {Launch Dates

Job #1 (Louisville) August 5, 1997
Job #1 (Edison) August 18, 1997
Job #1 (Twin Cities) August 25, 1997
Pre-sell September 2, 1997

Public Introduction October 2, 1997




