W YORKER
- A State Of Mind
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NEW YORK. Where achievements are monumental. Where
art and architecture, power and technology flourish, Where papers are signed and mergers are made. Where premiere
performances become internationally acclaimed events. Where trends are anticipated and styles are set.

Like the city and people for which it is named, the Chrysler New Yorker embodies excellence, confidence, elegance.
Introducing the new 1988 Chrysler New Yorker. A state of mind....

SPECIAL ADVERTISING SECTION
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CONFIDENCE

A Wall Street stockbroker hangs up the phone then bucks
a trend on the frenzied trading floor. A top fashion pho-
tographer captures a moment of beauty, scen later on a
billboard overlooking Times Square. A first-time mar-
athoner crosses the Central Park finish line with a surge of
speed. In New York, power is not only the what but the
when. It’s confidence, an alertness, an immediacy that

keeps the city one step ahead of the pack.

The Chrysler New Yorker belongs to those individuals
who know their own stvle. The well-educated and the
well-travelled. Initiated into a world of good taste and
exceptional quality, they demand and receive comfort,
luxury, innovation, and peak performance. T'he Chrysler
New Yorker. Commanding confidence.
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Division of Chrysler Motors

CHRYSLER. DRIVING TO BE THE BE
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